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ABSTRACT 

Anderson Meyer & Co. Ltd. was founded in Shanghai in 1906 by Vilhelm Meyer, a Danish businessman, and 

others. This foreign firm introduced a large number of European and American industrial machinery and became 

an important import firm and industrial contractor firm in modern China through systematic equipment selection, 

installation and operation of engineering management, and played an important role in the development of 

modern Chinese industry. By exploring the history of advertising of Anderson Meyer & Co. Ltd., this paper sorts 

out the content of advertisements and summarizes and analyzes their design techniques, themes, characteristics 

and styles to provide reference for the study of modern Chinese advertising. 

Keywords: Anderson Meyer & Co. Ltd., Advertising, Design. 

1. INTRODUCTION 

A foreign firm referred to a firm opened by 

foreign capitalists in China before 1949, which 

specialized in trading with foreigners, as well as the 

national industrial and commercial enterprises run 

by Chinese. The establishment of foreign firms led 

to the prosperous development of China's modern 

economy. Especially after the Second Industrial 

Revolution, industrial manufacturers from various 

countries exported machinery, textiles and 

electrical appliances to the world through foreign 

firms, which promoted the renewal of Chinese 

industrial equipment in the early 20th century. 

Anderson Meyer & Co. Ltd.'s advertising design 

was an important way to promote enterprise image, 

sell all kinds of goods and serve industrial 

production. The study of various types of 

advertisements of this foreign firm is conducive to 

a clearer understanding of the business model and 

advertising culture of the Republic of China. 

 

 

2. THE FOUNDER OF ANDERSON 

MEYER & CO. LTD., MEYER, AND 

HIS EXPERIENCE 

Vilhelm Meyer, the founder of Anderson Meyer 

& Co. Ltd. was a Danish Jew who graduated from 

Brock Commercial School. In 1902, he came to 

Shanghai from Denmark and worked for the East 

Asiatic Company and the Sino-Russian Daosheng 

Bank successively. In 1905, he started his own 

business in Shanghai in cooperation with his former 

colleagues Ivan Anderson and A Peidesheng. In 

October 1909, Meyer was appointed as Danish 

Vice Consul in Shanghai. With the expansion of 

business, in 1915, Meyer became the agent of the 

American General Electric Company in China, 

laying the foundation for the overseas operation of 

Anderson Meyer & Co. Ltd.. ("Figure 1", "Figure 

2") 

However, the ambitious Meyer was not satisfied 

with being a salesman and he entered the field of 

manufacturing, with operations in China, South 

Asia and the United States. Anderson Meyer & Co. 

Ltd. was the first foreign-owned foreign firm to 

enter China as an individual company. A few years 

later, Meyer's leadership skills were second to none 

as he continued to expand the scale and scope of 
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Anderson Meyer & Co. Ltd.'s operations to become 

a multinational conglomerate. 

 

Figure 1 A family photo of Meyer as a teenager. 

 

Figure 2 A black-and-white portrait of Meyer 

himself. 

3. BUSINESS SCOPE AND BUSINESS 

CLASSIFICATION OF ANDERSON 

MEYER & CO. LTD. 

3.1 Overseas Business Operations 

In 1915, Anderson Meyer & Co. Ltd. developed 

into an international trading company with 

branches all over the world and its headquarter in 

Shanghai. According to statistics, Anderson Meyer 

& Co. Ltd. represented 171 European and 

American manufacturers in various fields of heavy 

and light industries, playing a very important role in 

the development of modern Chinese industry [1] . 

The earliest overseas branch of Anderson 

Meyer & Co. Ltd. was established in Copenhagen, 

Denmark. In 1915, as a result of a visit to the 

United States, Meyer, Stree, Bailus and Siddons 

reorganized Anderson Meyer & Co. Ltd. into an 

American joint stock company and established 

branches in New York and Manila. Among them, 

there were three subsidiaries under the Pacific 

Exploitation Company in New York: Anderson & 

Meyer Company, New York; Anderson Meyer & 

Co. Ltd., Shanghai; and Pacific Commercial 

Company, Manila. Anderson & Meyer Company 

was mainly a commercial agent with agreements 

with American companies; Anderson Meyer & Co. 

Ltd., Shanghai, and Pacific Commercial Company, 

Manila were doing import and export trade and 

providing machinery installation and maintenance 

services.("Figure 3") 

 

Figure 3 A group photo of close employees of Anderson Meyer & Co. Ltd., U.S.A., and a group photo of 

company staff and department heads in 1931. 

3.2 Business Operations in China 

After being transformed into a U.S. joint stock 

company, Anderson Meyer & Co. Ltd. established 

branches in Tianjin, Hankow, Jinan, Hong Kong, 

Shenyang and Guangzhou as the scope of trade 

gradually expanded. At its peak, Anderson Meyer 

& Co. Ltd. had 1,200 employees, 100 of whom 

were foreigners. In China, it was mainly engaged in 

both general importing and industrial engineering 

businesses. It was also a supplier and builder of 

Chinese equipment for transportation, textiles, 

machinery, materials, passenger and freight 

vehicles, and power plants. Anderson Meyer & Co. 
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Ltd. played a very important role in assisting 

China's modern industrial development, bringing 

numerous advanced equipment and technologies to 

China. 

The office of Hankow Anderson Meyer & Co. 

Ltd. was located at the intersection of Kelemansa 

Street (now Station Road) and Detomey Consular 

Street (now Shengli Street) [2]. In addition, the 

Hankow Water and Electric Light Company, the 

warehouse of the Hankow branch of Anderson 

Meyer & Co. Ltd., and the water supply tower for 

the locomotive of the Pinghan Railway were all 

designed independently by the construction 

engineering department of Anderson Meyer & Co. 

Ltd.. In 1916, Hankow Anderson Meyer & Co. Ltd. 

set up a warehouse next to the Pinghan Railway to 

centralize, transfer, and sell goods, as well as a 

large-scale shell-breaking factory and a tung oil 

refining factory, and the three buildings were 

located at the west end of Linzhi Road in the 

former Japanese Concession. ("Figure 4", "Figure 

5", "Figure 6", "Figure 7") 

 

Figure 4 The 1930 historical map of Hankow with the three warehouses of Anderson Meyer & Co. Ltd. clearly 

marked. 

 

Figure 5 Building elevation of the Hankow warehouse of Anderson Meyer & Co. Ltd.. 

Innovation Humanities and Social Sciences Research, Volume 2, ISSN: 2949-1282  
Proceedings of the 2nd International Conference on Art and Design: Inheritance and Innovation (ADII 2022) 

http://journals.isccac.org/journals/ihssr

242



 

Figure 6 The Japanese edition of "Matters Within the Jurisdiction of the Imperial Consulate General in Hankow" 

published in 1924 contains textual information on the warehouse and the shell-breaking business of Anderson 

Meyer & Co. Ltd.. 

 

Figure 7 The English version of "Glimpses of China" published in 1921 includes the address of the office of 

Anderson Meyer & Co. Ltd. in the introduction to Hankow. 

3.3 Business Classification of Anderson 

Meyer & Co. Ltd. 

3.3.1 Light Industry Field 

Diversification of business means was a major 

feature of Anderson Meyer & Co. Ltd.. The 

company's import and export projects were 

numerous, ranging from tiles to locomotives, 

covering all major fields of industry. At the 

beginning, Anderson Meyer & Co. Ltd. had little 

capital and only operated a small-scale cotton cloth 

import business, mainly selling fabrics, bed sheets 

and textile yarns as an agent. In 1905, it started to 

trade in leather and artificial leather, as well as 

tobacco products[3]. 

In 1915, Anderson Meyer & Co. Ltd. 

established a special electrical department to 

provide lighting and complete electrical equipment, 

and its operations spread throughout Shanghai and 

other important Chinese cities. Most of the lighting 

equipment for the streets of Shanghai was imported 

through Anderson Meyer & Co. Ltd., and buildings 

such as the Municipal Council, the Bund North 

China Daily News, and the Great Northern 

Telegraph Company were also supplied with 

electrical equipment by Anderson Meyer & Co. 

Ltd..("Figure 8") 
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Figure 8 Various types of electricity advertisements of Anderson Meyer & Co. Ltd.. 

3.3.2 Heavy Industry Field 

After the reorganization of Anderson Meyer & 

Co. Ltd. into a U.S. joint stock company, it became 

the largest U.S. machinery exporter to China at that 

time. It seized the opportunity of China's fledgling 

industry and focused on the export of heavy 

industry. For example, Anderson Meyer & Co. Ltd. 

was a supplier of railroad tracks, locomotives, 

passenger cars and wagons, and public 

infrastructure to China. Anderson Meyer & Co. Ltd. 

was an agent of 202 locomotives from the 

American Balwin Locomotive Company for sale to 

China. 

Products sold by Anderson Meyer & Co. Ltd. in 

the heavy industry field included textile machines, 

hosiery machines, looms, knitting machines and 

transmission equipment. 

It included generators, boilers, pumps, fresh 

water generators, etc. for waterworks, and 

pulverizers for flour mills. In addition, it also 

included construction machinery, instrumentation 

equipment, etc. used in housing construction, 

railroad, road and airport projects, water 

conservancy and power construction, and mine 

development. What's more, Anderson Meyer & Co. 

Ltd. also engaged in building materials such as steel, 

glass, asphalt, paint, bricks, roofing, tile, and tar. 

("Figure 9") 

 

Figure 9 Advertisement of mechanical apparatus of Anderson Meyer & Co. Ltd.. 
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4. IMPORTANT ACHIEVEMENTS 

AND ADVERTISING DESIGNS OF 

ANDERSON MEYER & CO. LTD. 

4.1 Important Achievements of Anderson 

Meyer & Co. Ltd. 

As a major industrial contractor in modern 

China, Anderson Meyer & Co. Ltd. built up a 

comprehensive foreign firm from machinery and 

equipment selection, installation, operation to 

construction design through systematic 

organization. It provided advanced equipment and 

high-end technology for the modern development 

of modern Chinese industry. 

From 1905 to 1931, the important achievements 

of Anderson Meyer & Co. Ltd. were shown in 

"Table 1" below. 

Table 1. Important achievements of Anderson Meyer & Co. Ltd. from 1905 to 1931 

Time Significant events Significant achievements 

1905 Meyer started the business in cooperation with his 

former colleagues Anderson and Peidesheng 

from the former East Asiatic Company. 

They operated a small-scale cotton cloth import business 

and marketed Danish products. 

 

1906 Anderson and Peidesheng quit and Meyer 

became the sole proprietor of Anderson Meyer & 

Co. Ltd.. 

He acted as agent for the sale of textiles in Manchester. At 

the same time, he began to act as agent for American 

General Electric Company's electrical products. 

1907 He began joint venture with Xielong Foreign Firm. They distributed products of American and European 

industrial manufacturers such as American General Electric 

Company. 

1908 They contracted with Mukden Electric Light 

Factory for electric light house and undertook 

large industrial projects for the factory. 

They supplied and installed large-scale mechanical 

equipment. 

1911 Anderson Meyer & Co. Ltd. was reorganized as a 

joint stock company and registered in New York. 

Three areas of textile importing, general importing and 

industrial engineering. 

1915 Anderson Meyer & Co. Ltd. became a subsidiary 

of the Morgan Financial Group, i.e., International 

General Electric. 

The focus was on imports of industrial goods and 

transportation, and the proposal was to "assist China in 

developing its industries". They provided a comprehensive 

set of service measures from design, construction of plant, 

purchasing of machine, installation, commissioning to 

repair. 

1929 The shareholding was bought by General Electric 

Company, but the name of the company remained 

unchanged. 

Engineering design activities increased: for example, 

construction of the Great Northern Telegraph Company 

building and the Guangzhou Dr. Sun Yat-sen's Memorial 

Hall. 

1931 The number of subordinate departments 

increased, and the company became the 

exclusive agent of the world famous 

manufacturing company in China. 

Ministry of Works designed hundreds of projects. 

 

4.2 Logo Design and the Origin of Its 

Chinese Name 

"In 1916, Vilhelm wanted to have a trademark 

logo for Anderson Meyer & Co. Ltd. to print it on 

letterhead and on the machines produced in 

Shanghai for the Chinese factories. He asked about 

300 employees and their families to submit their 

designs and the winner received a prize of 500 yuan. 

He received a total of 40 design drawings and the 

names of the participants were sealed in envelopes. 

All the design drawings were posted on a 

blackboard for employees to vote on. Eighty 

percent of the votes were concentrated on a 

triangular design with the four letters AMCO." It is 

interesting that the designer for this triangle logo 

turns out to be Kirsten Meyer, Meyer's wife. This 

logo was used from 1916 until 1961 and was an 

essential symbol in every advertisement, and in 

some layouts, it was even used repeatedly in the 

lower left and right corners to reinforce the visual 

effect [4] . 
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The logo of Anderson Meyer & Co., Ltd. has 

the following connotations: Capital "A" and "M" 

stand for the initials of the founders of the company. 

The letter "A" is the initial of Ewan Anderson; the 

letter "M" is the initial of Vilhelm Meyer; the three 

sides of the triangle symbolize China, Denmark and 

the United States; the three sides of the triangle 

symbolize China, Denmark, and the United States 

who have long traded with each other.("Figure 

10"） 

 

Figure 10 The logo of Anderson Meyer & 

Co. Ltd. and the form of its use in advertising. 

Unlike in the West, it is rarely customary in 

China to have the owner's name as the name of a 

foreign firm. In order to develop the Chinese 

market and establish a corporate image, Anderson 

Meyer & Co. Ltd. also needed an authentic Chinese 

name. After discussing with his Chinese friends, 

Meyer came up with a name that respected Chinese 

traditions and at the same time contained the 

meaning of development and progress, namely, "慎

昌". The two characters mean "to be prudent" and 

"to develop" respectively. Meyer paid attention to 

absorbing traditional Chinese culture. The four 

characters "慎昌洋行 " have been printed on the 

company's letterhead and on advertisements in 

various newspapers ever since. 

4.3 The Characteristic Design of the 

Advertisement of Anderson Meyer & 

Co. Ltd. 

The design of the commercial advertisement of 

Anderson Meyer & Co. Ltd. was to strengthen the 

identifiability as the main body. The 

advertisement's intuitive image, real information, 

and accurate text all effectively expressed the 

various types of information in Anderson Meyer & 

Co. Ltd.'s import and export products. These 

advertisements appeared frequently in major 

Chinese and English newspapers, professional 

journals, and pictorials in China in the early 20th 

century, such as The China Weekly Review and the 

Sino-American Engineering Monthly. They not 

only promoted the trade development of Anderson 

Meyer & Co. Ltd., but also played an important 

role in the development of China's modern 

advertising industry. 

The simple stylistic language was the main 

feature of the visual design of Anderson Meyer & 

Co. Ltd.'s advertisements. Both Chinese and 

English advertisements revealed the business scope, 

product characteristics and corporate culture of 

Anderson Meyer & Co. Ltd. in a general, refined 

and essential manner. The type setting of the 

advertisements included distinctive texts, simple 

line drawings, and figurative black and white 

graphics, all of which were expressed in depth 

around industrial product design.  

In the typeface design of Anderson Meyer & Co. 

Ltd.' advertisements, the English headlines were 

mostly in serif Roman type, capitalized, and usually 

three times the height of the texts. For example, the 

headlines in Anderson Meyer & Co. Ltd.'s railroad 

equipment advertisements were in serif Roman type. 

("Figure11"）The typeface was eye-catching and 

powerful, and was more suitable for Anderson 

Meyer & Co. Ltd.'s expression of machinery, 

construction materials, and other types of products. 

In addition, the headlines, explanatory texts and 

company information in Anderson Meyer & Co. 

Ltd.'s advertisements had no more than three font 

styles, which were simple and holistic, giving 

readers a sense of stability. Some of the 

advertisements used italics and decorated letters for 

the names of manufacturing companies, such as the 

SHERWIN·WILLIAMS paint advertisements 

distributed by Anderson Meyer & Co. Ltd., which 

were dotted with italics. The texts of the 

advertisement were designed to form a simple and 

neat block, being concise and bright.("Figure 12"） 
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Figure 11 Advertisements for railroad equipment and machinery of Anderson Meyer & Co. Ltd.. 

 

Figure 12 Advertisement for paint by Anderson Meyer & Co. Ltd.. 

The standard style was the main layout form of 

Anderson Meyer & Co. Ltd.'s advertising layout. It 

consisted of two types: one had the illustration 

directly above the layout, followed by the title, and 

then the explanatory text with the logo 

graphic.("Figure 13"） The other had the headline 

at the top, the illustration at the top and middle part 

and the explanatory text at the bottom. "Most 

standard-type layouts were composed of three main 

blocks: top, middle and bottom, which were in turn 

mostly arranged in parallel, so they were also called 

horizontal division layouts.[5]"  The standard type 

as a whole consisted of three main blocks: top, 

middle, and bottom, which in turn were mostly 

arranged in parallel. For example, the radiator 

advertisement of Anderson Meyer & Co. Ltd. was a 

standard-type advertising layout[6]. 
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Figure 13 Shenchang Baldwin steam locomotive advertisement. 

Left-right type was another form of layout for 

Anderson Meyer & Co. Ltd.'s advertisement layout. 

The illustration was placed on the left side of the 

picture and the text was placed on the right side of 

the picture. For example, a left-right advertisement 

layout was adopted by an Anderson Meyer & Co. 

Ltd.'s paint advertisement. The biggest advantage 

of these two modes of compositions was that the 

subject was prominent and clear, and it was easy to 

achieve a balanced effect on the left and right side 

of the picture. The use of a more simple 

composition in advertising design can better 

highlight the image and visual identifiability of 

industrial products. ("Figure 14") 

 

Figure 14 Advertisement for radiator by Anderson Meyer & Co. Ltd.; Fig. 14 Advertisement for paint by 

Anderson Meyer & Co. Ltd. 
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There were three types of graphics in Anderson 

Meyer & Co. Ltd.'s advertisements: One expressed 

the qualities of the product itself, which was 

expressed in a realistic way. One showed the use of 

the product in a human way and one showed it in an 

exaggerated way. 

The graphics of this type of advertisement 

showing the product features themselves were large 

and would take up at least half of the layout, such 

as Anderson Meyer & Co. Ltd.'s tire advertisement, 

automobile advertisement, cotton spinning 

machinery advertisement and railroad equipment 

advertisement. Combined with the advertisement 

texts, it would make the readers have an intuitive 

understanding of the goods and can directly see the 

real face of the goods, thus arousing consumers' 

interest. ("Figure 15","Figure 16") 

  

Figure 15 Advertisements for tires and automobiles by Anderson Meyer & Co. Ltd.. 

 

Figure 16 Advertisement for cotton spinning machinery and railroad equipment of Anderson Meyer & 

Co. Ltd.. 

Another illustration showed the scene where the 

goods were being used. This type of advertisement 

mostly used line drawing and flat painting to 

clearly reflect the function and construction method 

of the product. The character scenes were richer, 

with obvious perspective effects; the close, medium 

and distant scenes were richly layered, and the 

relation between blankness and actuality was well 

grasped, such as the paint and roof advertisements 

of Anderson Meyer & Co. Ltd. A product in 
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stillness can only leave a limited impression on the 

reader. If a product is shown in use, the reader can 

feel through the illustration what convenience and 

benefit the use of the product can bring to him or 

her.("Figure 17") 

 

Figure 17 The paint and roof advertisements of Anderson Meyer & Co. Ltd.. 

The third type of illustration was often 

exaggerated, such as the advertisement for the 

construction work recruitment of Anderson Meyer 

& Co. Ltd. By exaggerating the appearance and 

nature of the product, it left a strong impression. At 

the same time, the text echoed the illustration very 

clearly and the whole was coordinated. ("Figure 18") 

 

Figure 18 Advertisement for the construction work recruitment of Anderson Meyer & Co. Ltd.. 

5. CONCLUSION 

As an important part of the business activities of 

Anderson Meyer & Co. Ltd., advertisements of 

Anderson Meyer & Co. Ltd. played a significant 

role in the development of the commodity economy. 

Through an in-depth analysis of the business scope 

and important achievements of Anderson Meyer & 

Co. Ltd., this paper summarizes, analyzes, and 

categorizes the design techniques, visual design 

features, advertising themes, and advertising 

methods of old advertisements of Anderson Meyer 

& Co. Ltd., and discusses them separately, making 

it possible to provide a deeper understanding of the 

contents of the advertisements of Anderson Meyer 

& Co. Ltd. at that time, as well as a deeper 

understanding of its development at that time, 

providing reference for those who are engaged in 

the study of the history of foreign firms and 

advertising design. 
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