Innovation Economics and Management Research (IEMR), Volume 8, ISSN: 2949-1304
Proceedings of The 5th International Conference on Management, Economy and Law (ICMEL 2024)

Characteristics of Digital Marketing and
Transformation Strategies of Enterprise Marketing
Junze Ma'

! Knowledge-First Empowerment Academy, 3200 Guasti Rd, Suite 100, Ontario, CA 91761, USA

ABSTRACT

With the development of the times and the popularization of digital technology, digital marketing has gained
attention and gradually developed into the main support for enterprise production and operation. Digital
marketing, relying on digital technology and fully leveraging the advantages of online channels, is an emerging
marketing approach in this new era. Compared with conventional marketing models, digital marketing has
stronger market positioning capabilities and can provide more matching products for user groups. This article
will explore the characteristics and advantages of digital marketing, research on digital marketing strategies, and

the application of technology in digital marketing.
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1. INTRODUCTION

With the continuous development of Internet
technology and digital means, the marketing model
of enterprises is also constantly innovating and
transforming. In the context of digitalization,
marketing methods have shifted from traditional
advertising and sales models to digital marketing.
Digital marketing, based on digital means and
emphasizing user experience and data-driven
approaches, has become the key for enterprises to
enhance market competitiveness and achieve
sustainable development.

2. CHARACTERISTICS AND
ADVANTAGES OF DIGITAL
MARKETING

2.1 More Precise Target User Positioning

Digital marketing is in line with the trend of the
times, bringing more marketing methods to
enterprises, expanding their market development
channels, and ensuring that enterprises can achieve
more accurate market positioning. Under the
traditional marketing model, it is difficult for
enterprises to position themselves in segmented
markets, and there is a tendency for deviation in
target user mining, which makes it difficult to

effectively acquire suitable users. Digital marketing
is based on data integration and analysis,
showcasing the advantages of big data technology
and artificial intelligence technology, forming user
profiles, and helping enterprises improve their user
positioning capabilities. After understanding user
needs, enterprises can combine market orientation,
efficiently place advertisements, and improve the
accuracy of brand promotion. This not only
consolidates existing users, but also helps to
explore more potential users. Digital marketing has
personalized features and can provide customized
products and services to users, thereby improving
user satisfaction. For example, enterprises can
interact with users on their official website, send
emails related to purchasing preferences, and
provide customized advertisements for specific
users on social media platforms to stimulate their
enthusiasm for attention and purchase.

2.2 More Effective User Experience

Digital marketing covers a wide range of
content and can analyze user needs from a holistic
perspective. It is committed to bringing diversified
products and services to users, meeting their
personalized needs, and effectively improving their
purchasing experience. Compared with traditional
marketing models, digital marketing emphasizes
good interaction, active communication with users,
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and collection and feedback of personalized user
needs. Social media marketing can maintain real-
time communication with users, timely understand
their demands, and quickly transmit user
information to the front-end environment, enabling
targeted improvements to enterprise products or
services; By conducting online transactions, users
can enrich their purchasing channels, increase
market trading activity, and comprehensively
enhance their trading experience. Digital marketing
penetrates cutting-edge technologies to analyze user
behavior, grasp user product or service needs, and
push targeted recommendations to users to match
their demands as much as possible, thereby
improving user satisfaction.

2.3 More Comprehensive Data Analysis

Digital marketing can use data analysis tools to
understand user needs and purchasing tendencies,
identify changes in market trends, integrate the
above data, and produce appropriate data reports.
Enterprises combine data report content to
recommend products and services to users,
gradually optimizing their marketing strategies. If
enterprises use data analysis technology to
determine changes in market supply and demand in
the later stage, adjust product structure reasonably,
and obtain potential customer feedback through
target market analysis, then further update data
analysis reports and propose feasible marketing
plans. Data is the foundation of digital marketing.
Enterprises flexibly utilize advanced technological
tools, conduct in-depth data analysis, explore data
value, and continuously optimize marketing plans
with the goal of improving customer satisfaction.

2.4 Lower Marketing Costs

Digital marketing can use online channels to
improve marketing accuracy, reduce expenses, and
improve efficiency with the help of automation
technology.  Compared  with  conventional
advertising placement, digital marketing has the
characteristics of more accurate positioning and
more targeted promotion, which can reduce
advertising costs and prevent advertising waste.
Digital marketing can be combined with
automation technology to improve the efficiency of
enterprise marketing. Sending automated emails
and responding to wusers through automated
customer service can not only reduce labor costs,
but also help improve marketing efficiency. Digital
technology can help enterprises improve their
automated  operation  mechanisms,  enabling

marketing teams to focus on thinking and
innovation, striving to enhance user experience and
improve the profitability of the enterprise.

3. MARKETING STRATEGY
SELECTION IN DIGITAL
MARKETING

3.1 Shaping Online Brand Image

In the digital age, a distinctive, attractive, and
trustworthy online brand image is the key to the
success of enterprise marketing. To enhance brand
awareness and shape a healthy and positive image,
enterprises need to strengthen their brand
management awareness, invest resources to
promote brand building, and actively maintain
brand reputation. Enterprises should also pay
attention to brand consistency and maintain a high
degree of consistency across various online
channels, such as logos, colors, and visual elements.
Long-term promotion of brand image consistency
construction can deepen the brand impression of
target customers and gradually enhance brand trust.
Brand reputation management specifically refers to
how to maintain brand reputation and continuously
enhance brand value. Enterprises can combine
industry characteristics and their own development
trends to bring high-quality products and services to
users, actively communicate with users, respond to
customer demands in a timely manner, and thus
gain a good market reputation. Enterprises need to
assign dedicated personnel to manage brand
reputation, promptly respond to user information,
handle customer complaints, and proactively
provide support to customers in order to better
maintain their brand reputation.

Building an online brand image cannot be
achieved without continuous market promotion.
Enterprises can use various methods to
continuously expand their brand influence. Various
channels such as advertising placement,
collaborative promotion, and industry events can
help more people understand the enterprise's brand
and discover more potential customers. Reasonably
arranging brand promotion can increase brand
exposure, avoid weakening brand shaping, fully
showcase corporate brand image, and ensure that
enterprises rely on brand advantages to enhance
industry competitiveness. The popularization of
digital technology provides assistance for
enterprises to create online brand images, enabling
them to efficiently improve brand management
effectiveness, break down traditional brand
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building barriers, use official websites, social
platforms, email and other methods to bring
customers closer, emphasize brand consistency in
communication with customers, and further
promote brand promotion. Strengthening the online
brand image building of enterprises can attract
more consumer attention, gain new business growth
opportunities, outline new marketing patterns, and
continuously improve the competitiveness of the
enterprise in the market.

3.2 Carrying out Personalized Marketing
Activities

In the digital age, personalized marketing has
become an important strategy for various
enterprises to enhance their competitive advantage
and improve customer experience. By deeply
understanding consumers' needs, interests, and
preferences, and customizing targeted marketing
strategies for individuals, enterprises can better
meet consumers' expectations, provide a good
shopping experience, enhance consumer loyalty to
the brand, and increase enterprise sales. Enterprises
can demonstrate channel advantages, enrich data
collection paths, improve data integration and
analysis capabilities, understand changes in
consumer demand, and grasp their purchasing
tendencies. Enterprises can use email, social media,
phone hotlines, and other methods to strengthen
communication with consumers and form
personalized interactions. According to market
demand, enterprises can strengthen information
feedback, optimize product structure, maintain
timely communication with customers, and
improve  customer relationship  management
mechanisms.

Enterprises sort out the suggestions and
demands put forward by consumers, grasp
behavioral data, organize personalized marketing
activities, gradually optimize marketing plans, and
ensure the feasibility of marketing plans.
Combining data analysis and leveraging automated
tools to comprehensively improve customer
conversion rates and provide customers with a good
experience. The sales department of the enterprise
needs to continuously promote personalized
marketing, accurately push information to
customers, grasp the impact of different
information on customers, and improve in the front-
end process.

3.3 Enhancing Social Interaction and
Influence Marketing

Firstly, with the popularization of digital
technology tools, social platforms have developed
into the main link for businesses and consumers to
maintain interaction. Enterprises can not only
communicate with consumers in real-time and
improve mutual trust through close communication,
but also enhance brand influence and explore more
potential consumers through social media platforms.
Interaction is considered the key to social media
online marketing, supporting multiple interactive
modules such as comments, sharing, and private
messaging, effectively improving the
communication environment between businesses
and consumers, and building a strong interactive
framework between both parties. Enterprises
proactively respond to user comments, actively
respond to user demands, recommend valuable
information to users, and enhance user brand
satisfaction. In addition, enterprises can actively
engage in market interaction by adopting methods
such as on-site Q&A, survey voting, and face-to-
face lucky draws to attract user attention and
further enhance the interactive effect.

Secondly, enterprises need to combine strategic
planning and brand image, strive to provide users
with valuable content, and actively convey brand
values. Common marketing content can be
associated with brand creation stories, product
features, user experience cases, etc. Enterprises can
enrich content and enhance promotional appeal
through methods such as image display, video
playback, and interactive live streaming. Social
media has the advantage of social sharing,
dynamically updating information dissemination
concepts, showcasing vividness and diversity of
content, and rapidly increasing brand exposure.

Finally, social media advertising is an important
carrier for expanding brand influence. Social media
can support advertising placement, and enterprises
can adopt targeted advertising methods to improve
the targeting of publicity and enable more target
customers to understand the brand image. Social
media advertising locks in the direction of market
development, attracts the attention of many
potential consumers, improves the market
positioning ability of enterprises, allows enterprises
to reasonably layout advertising placement
directions based on the actual needs and purchasing
preferences of target customers, ensures that
advertisements have sufficient marketing effects,
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and lays a solid foundation for the improvement of
enterprise profitability.

4. TECHNOLOGY APPLICATION
STRATEGIES IN DIGITAL
MARKETING

4.1 Application of Data Analysis and
Artificial Intelligence

Data is the prerequisite for promoting digital
marketing. Enterprises should adopt appropriate
methods to collect and integrate user information
from all aspects, grasp market development trends,
and form appropriate marketing strategies based on
this. Based on data analysis, it is necessary to fully
leverage the role of artificial intelligence
technology to provide enterprises with more
opportunities to interact with and understand users,
quickly respond to changes in the market
environment, and explore and seize business
opportunities. Enterprises can refer to industry
characteristics and their own strategic planning,
select appropriate data analysis tools such as
Google Analytics, Baidu Analytics, etc., sort out
user group information, form corresponding user
profiles, and focus on promoting conversion rate
tracking.  Artificial  intelligence  technology
continues to drive data analysis, highlighting the
accuracy of brand promotion and advertising. For
example, machine learning algorithms can be used
to mine the value of data, understand consumer
demand numbers, and propose more reasonable and
accurate marketing plans.

4.2 The Application of Virtual Reality and
Augmented Reality

The digital marketing concept continues to be
promoted, and various cutting-edge technologies
are being applied. Virtual reality technology creates
highly realistic marketing scenarios for enterprises,
allowing customers to have a good marketing
experience and thereby improving brand
satisfaction. When choosing furniture and cars,
users have the opportunity to participate in real-life
demonstrations with the help of virtual reality
technology, enhancing their perception of product
quality and stimulating their desire to purchase.
Augmented reality technology can closely link
digital information with real-life scenarios, forming
appropriate connections and ensuring that digital
elements are applied in practical marketing,
providing excellent user experiences. AR

advertising technology can cover a massive amount
of product information, combined with marketing
needs, guiding users into a real environment,
making users more personally feel the
characteristics of the product; AR navigation
technology has been continuously popularized in
recent years. This technology provides users with
navigation guidance, enhances their purchasing
experience, and offers richer real-life scenarios. As
a result, the level of awareness of outdoor classics
and indoor venues has increased.

5. CONCLUSION

In the digital age, the selection of marketing
strategies for enterprises is crucial. This article
proposes a series of effective digital marketing
strategies by analyzing the impact of enterprise
marketing environment and digital channels on
consumer behavior in the digital age. In the context
of the digital age, enterprises need to deploy
marketing strategies, actively promote marketing,
create online brand image, organize differentiated
marketing activities, and pay attention to social
platform communication to continuously enhance
brand influence. Enterprises need to flexibly adopt
appropriate marketing  strategies, transform
traditional marketing concepts, actively adapt to
changes in the market environment, and enhance
their own business capabilities.
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